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INFOSPACE MOBILE FINANCIAL
RESULTS (millions)
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Exceptional year-over-year segment
performance was driven by growth in
mobile media downloads.

PROJECTED MOBILE ENTERTAINMENT
& INFORMATION INDUSTRY REVENUES?
(billions)
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As the wireless industry continues its
dramatic growth, demand for mobile
content and applications is expected
to increase.

Viobile: The deepest content.
The widest audience.

A leading producer and publisher of mobile media and
information services, Infospace makes it possible for
entertainment companies and content brands to reach the
widest mobile audience with compelling content and

marketing promotions.

2004 was a transformational year for our
Mobile business unit. Media downloads
drove exceptional performance, with
revenue growth of 231% year-over-year.
However, the mobile media market is

stili at an early stage, with only about 10%
of North American subscribers down-
loading content today.® We believe that
adoption of download-capable handsets,
high speed networks, and consumer
awareness of mobile media services will
continue to drive strong growth, and we are
working to capitalize on the opportunities
this will present for our Mobile business.

We have built a broad catalog of mobite
entertainment and information content,
including ringtones, graphics, and games,
and we are continuously expanding it.

To that end, in 2004 and early 2005 we
acquired three companies in the fast
growing mobile gaming space: Atlas Mobile
(US), IOMO Limited (UK}, and elkware GmbH
(GER). Although ringtones comprise the
largest mobile content category today,
mobile gaming is growing rapidly. The global
wireless gaming industry is expected to
grow from approximately $1.7 billion in
2004 to about $8.4 billion in 20082 With our
recent acquisitions, Infospace now has a
portfolio of more than 100 gaming titles, as
well as core development, publishing, and
porting capabilities.

Developing a rich content catalog is just
part of the equation. We also specialize in
licensing and digital rights management

in order to protect our content partners’
interests. To ensure wide distribution of
our content, we have built partnerships
with major mobile operators in the U.S. and
Europe, including Cingular, T-Mobile,
Verizon, Alltel, Vodaphone, Orange, 02, and
Telefonica. Through these partnerships,
and through our relationships with major
handset manufacturers, we are capable
of rendering and delivering content to
hundreds of unique mobile devices. Finally,
we offer a comprehensive turnkey portat
infrastructure for mobile operators. We host
the infrastructure, deck management,

and subscription management services that
enable carriers to deliver rich interactive
mobile storefronts that promote brand loyalty
and increase revenue per user.

Strategically, Infospace is focused on
reaching the largest possible mobile audi-
ence with the deepest content library.
Through our unique capabilities, strong
track record, and mobile expertise, we have
the opportunity to harness the momentum
of today’s multi-billion-dollar mobile data
market and to be a leader in the delivery

of mobile entertainment and information.

1 Segment income excludes depreciation,
amortization, allocation of certain corporate
expenses, restructuring and other charges,
and non-operating gains or losses.

2 Based on ARC Group and IDC data cited
in Thomas Weisel Partners LLC report,
January 2005

3 Datamonitor & Credit Suisse First Boston
Wireless Report, 2004
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To Our Shareholders:
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INFOSPACE SEARCH & DIRECTORY
FINANCIAL RESULTS (millions)

O revenue
o3 segment income*
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Our private label business generated
most of the strong growth for the
segment.

PRCJECTED U.S. SEARCH INDUSTRY
REVENUES® (billions)
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The popularity of online search is
expected o drive continued industry
growth over the next several years.

Search & Directory: The right
technology. The best results.

Our mission is to make it faster and easier for consumers
everywhere to [ocate information, products and services,
businesses, and peopie online, while creating new and
compeliing revenue oppcrtunities for our business partners.

We leverage our unique metasearch technol-
ogy to bring together the best results from
the best search engines on our network of
popular destination Web sites. We partner
with the leading search engines including
Google™ Yahools, FindWhat.com, and
others. in addition, we make our products
available as private-label solutions, and

we power search and directory services at
numerous other Web properties.

In 2004, Search & Directory continued its
track record of strong performance, posting
revenue growth of 67% year-over-year. Each
component of the business contributed to
the growth — through partner relationships,
product improvements, acquisitions, and
expanding markets.

Growth from existing partners, along with the
development of new partner relationships,
helped our private label (or distribution) bus-
iness generate most of Search & Directory’s
year-over-year growth. We expect distribution
to continue to grow in 2005 as more com-
panies realize the value of a search product
that reinforces their brands and keeps
customers on their sites.

Our network of destination sites, which
includes the award-winning Dogpile.com
metasearch engine, experienced improved
performance in 2004 as a result of technology
enhancements. Web search remains one of
the most popular activities on the Internet,
and online advertisers have clearly discovered
the value and efficiency of the medium.

Looking ahead, we will continue to use our
understanding of the needs of online users
and advertisers to inspire innovative and
effective improvements in our technology.

Driven by the adoption of broadband services
and a continuing shift in consumer behavior,
the online yellow page market is experiencing
significant growth. Through our acquisition
of Switchboard Incorporated in the second
quarter of 2004, Infospace expanded its
leadership role in this evolving category. We
are focused on creating a unique user
experience by combining our metasearch
capability with the industry-leading Switch-
board platform to deliver the most compre-
hensive results available.

Going forward, we plan to take additional
steps to enable consumers to access
information everywhere, including launching
an innovative mobile directory product.

Qur position as an industry leader, combined
with our positive financial performance and
the strength of our markets, provides Search
& Directory with compelling opportunities
for the coming year.

4 Segment income excludes depreciation,
amortization, ailocation of certain corporate
expenses, restructuring and other charges,
and non-operating gains or losses.

5 Thomas Weisel Partners LLC, January, 2005
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